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DRIVEN CONTENT INSPIRES

EMOTION, BUILDS TRUST,

AND DRIVES DONATIONS.

GAIN TOOLS, STRATEGIES,

STRATEGY?
O HELP YOUR TEAM POST

CONSISTENTLY, CLEARLY,
AND WITH PURPOSE.




MISSION +

FOCUS

Clarity of mission directly impacts fundraising
success. When communications drift from the
mission, donor trust weakens. But with mission
focus, content is more authentic, emotionally
resonant, and persuasive. Research shows
mission-aligned messaging is significantly more
likely to inspire donations and long-term support.

How oftendo you checkif your posts still reflect
your mission?

MISSION-DRIVEN
MEDIA: CREATING
CONTENT THAT FUELS
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MISSION FOCUS MEANS ALIGNING EVERY PROGRAM
COMMUNICATION, AND DECISION WITH YOUR ORGANIZATION'S
PURPOSE AND GOALS—BUILDING CLARITY, TRUST, AND ENGAGEMENT
BY CONSISTENTLY REINFORCING WHY YOU EXIST.

MISSION DRIFT HAPPENS WHEN ACTIONS, MESSAGING, OR PRIORITIES
SHIFT FROM YOUR STATED MISSION—OFTEN CHASING FUNDING OR
TRENDS—CONFUSING AUDIENCES, WEAKENING IMPACT, AND
COMPLICATING DONOR TRUST.
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Once your missionis clear,
the next challenge is making
sureitshows up inyour day-
to-day content.

Strategic Plan - Core
Messaging - Content Pillars
- Daily Content: each step
builds alignment, ensuring
posts serve your mission, not
just fill calendars. Purposeful
flow connects strategy to
action, creating impact
through intentional
communication.
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3 DRIVERS OF
FUNDRAISING

SOCIAL PROOF | EMOTION | CALL TO ACTION
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Show social proof through
donor spotlights, partner
testimonials, and impact
stats. Use emotional
storytelling to make your
mission relatable. Always
consider a clear, urgent call to
action that inspires people to
actimmediately.

Which of these three do you
think your team does best
today?
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Craft stories that spark
emotion, showing real human
impact, to create emotionally
compelling posts that drive

fundraising success through

authentic, heartfelt

storyteliing.
COMMON
FRAMEWORKS
A HERO'S STORY

0 5 BEFORE-AFTER-BRIDGE
RIPPLE EFFECT
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PLAN YOUR SOCIAL MEDIA ALONGSIDE
EVENTS, FUNDRAISERS, AND PROGRAM
LAUNCHES—IT SHOULD NEVER BE AN
AFTERTHOUGHT.

ESSENTIALS FOR SUCCESS:

e REPEATABLE CONTENT SERIES

e CONTENT PILLARS AND THEMES

e SCHEDULING AND CALENDARS
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Tools and planning are just
one side. The otheris how
clearly and consistently your
mission shows upinevery

post.

Translate your organization’s
mission and values into daily
posts with consistency and
clarity. Keep tone, visuals, and
messaging uniform across
platforms. Develop clear
brand voice guidelines to
ensure alignment, trust, and
long-term engagement.
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Roles define who creates,

edits, approves, and posts;
EMPOWER WITH workflows must stay fast and

SYSTEMS accountable.
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CREATE

Content creators need
more than vision—they
need a mission-driven path
broken into clear, practical
social media tactics that
guide consistent,
purposeful storyteling and
community engagement.

APPROVE

Systemize the approval
process by scheduling
weekly reviews, setting a
clear timeline, and
establishing firm deadlines
to ensure upcoming posts
stay organized, consistent,
and ontrack.

WORKFLOW | SYSTEMS | ACCOUNTABILITY

ANALYZE

Use lessons from vanity
metrics and real-world
results to shape your next
content round. Adjust your
strategy thoughtfully, while
staying consistent with your
mission and goals.
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Supporting your team with an
approval process while
encouraging creativity helps
you maintain control, provide
guidance, and still allow
innovation to flourish without
unnecessary limits.



Define mission-driven pillars to anchor your work.
Map content directly to organizational goals for
alignment. Establish tools, roles, and approval
systems that keep processes clear and efficient.
Measure results consistently, reviewing
performance each month. Use these insights to
adjust strategies, refine messaging, and
strengthen impact over time.
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EMOTION MAKES MESSAGES UNFORGETTABLE. IT'S NOT JUST WHAT
YOU SAY BUT HOW IT MAKES PEOPLE FEEL, CREATING REAL
CONNECTIONS THAT TRULY STAY WITH THEM.

DATA FUELS ACTION BY TURNING NUMBERS INTO DOLLARS.
SHOWING REAL PROOF OF IMPACT IN YOUR SOCIAL MEDIA IS THE
STRONGEST WAY TO SUPERCHARGE CONTENT EFFECTIVENESS.
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WHICHSINGLE
STATAND
EMOTIONBEST
CAPTURE YOUR
ORGANIZATION?
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EMOTION AND DATA
TOGETHER TRANSFORM
INTEREST INTO ACTION.

THEY ARE THE FOUNDATION
FOR BUILDING TRUST,
INSPIRING SUPPORT, AND
ENSURING LASTING
TRANSPARENCY IN EVERY
CONNECTION.



REACHOUT TOUS AT VISIT OUR WEBSITE AT PRESENTED BY
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LETSCREATE
SOME THING
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