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Vision:
We envision a society in which all Canadians 
are committed to giving and participating in 
the charitable sector, and in which all 
charities, regardless of size, have the 
capacity to increase their impact.

Mission:
To inform, inspire, and connect donors 
and charities, and to democratize access 
to effective technology and education in 
the charitable sector.

For charities, CanadaHelps builds effective and affordable fundraising technology, and 
provides free training and education so that all charities, regardless of size, have the 
capacity to increase their impact and succeed in the digital age. 

For Canadians, www.canadahelps.org is a convenient, safe and trusted, one stop 
destination for donating to (once, monthly, or gifts of securities), fundraising for, or 
learning about any charity in Canada. 

TRUSTED SINCE 
2000

$1.6 BILLION 
RAISED

2.9 MILLION 
DONORS

24,000 CHARITY 
PARTNERS
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Focus on Retention, Why Now?

1. Fundraising landscape has shifted

2. Capitalize on new donors from 2020 

3. Still months to go…

4. More time?

5. Retaining a doner is easier and less costly than 

acquiring new donors



Why They Leave?

There are four common reasons why donors don’t donate 

again: 

1. They were never thanked for their donation

2. They weren’t provided with information on how 

donations were used

3. Poor service 

4. Feeling that the charity didn’t need their gift



    1.  Know your Donor Metrics - Retention Rate

Calculate the retention rate - Likelihood a donor becomes 
a repeat donor at  your organization 
● 2019 Repeat Donors in 2020/ 2019 Donors = 2020 RR



2.  Know your Donor Metrics - Lifetime Value (LTV)

Attrition Rate = Inverse of Retention Rate

A: 200 / 0.7 = $286 
B: 200 / 0.5 = $400



First-  Know your Donor Metrics 

1. Calculate the retention rate - Likelihood a donor becomes 
a repeat donor at  your organization 
● 2019 Repeat Donors in 2020/ 2019 Donors = 2020 RR

2. Find the Lifetime Value of a donor 
Lifespan × Average donation amount × (Total # of 
donations ÷ Total # of donors) = LTV

3. Take stock of your current touchpoints

4. Evaluate what is and what is not working

5. Brainstorm  new initiatives



How to Retain Donors

1. Segment- How are you appealing to certain 

groups?

2. Emails/ email marketing tools- Thank you letters 

then follow ups

3. Engagement is  more than asking for donations 



How to Retain Donors Part 2

3.  Convert to monthly donors - 
then retain those donors

4. Google Analytics

5. Social media & social sharing

6.  Donor Management System/ CRM





Key Takeaways

● Donor’s will give again if they are properly 

acknowledged and stewarded

● Calculate your retention metrics- Make sure 

everyone in your organization knows the 

numbers

● Invest time in building strong relationships 

enabled by a good email marketing tool and 

donor management system
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Questions?

mailto:tamarar@canadahelps.org


Thank you!


